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Wellness & Beauty

I irls start with a | Fight back against fading color. Protect your highlights or
f-the-art haircut, like the Inte- | all-over shade with designLINE’s Color Care line. The
rated Texture 20( v Rocco Alto- | newly reformulated line offers all-day protection from the
belli Salons. The " haircut starts | elements and daily washings. With Color Care shampoo - =
vith a po I with col- | and conditioner, you'll be able to wash your hair more —

it the bottom to remove | than fifty times before you see any color fading. And Color

W maintain mme. A five Shield Spray defends vour color from the heat of the flat KEN]LA
L vave technique creates an edgy, | iron and blowout. $9.95-816.95. Available at Regis Salons, ———
bouncy look. To keep vour curls loose | 952-947-7481, or regissalons.com. ﬂ‘ ooas
and sexy weeks after leaving the
salon, maint Vi f with Cu STLRENINS
Solutions by Rocco Altobelli's Altobel 5 “‘:: e
la line. The four-part innovative prod g2l
- uct system i1s designed to create
smooth, shiny, frizz-free hair using
exclusive curl-retention ingredients F'he new Kenra Platinum finishing product, Silkening
Shampoo, conditioner, serum, and | Mist, completes vour look with radiance and shine. Spritz
shine drops all work together to keep | vyour coif with this brilliant shine spray to eliminate frizz,
vour curls loose and carefree. I'T hair provide thermal protection, and repair split ends. The
cut, $28; Altobella line, $9.95-$16.95 result is a weightless finish with ultra radiance for any
Rocco Alt ins, 952-707-1900. stvle. Available at Trade Secret Salons, tradesecret.com.
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